Orit Bonver

6714 Platt Avenue     West Hills, CA 91307

818-348-8312    Orit_Bonver@mail.com
Objective:  

Highly motivated marketing professional interested in continuing a high-tech industry career in the fields of marketing communications, market development, and/or product marketing management.
Professional Summary: 

Masters degree in Business Administration (MBA).  Strong communication, interpersonal and teamwork skills.

Experience in: 
Project Management 
Market Analysis 

Strategic Planning


Forecasting

Market Research

Database Management

Professional Experience:

Smart and Friendly, Chatsworth, CA





 
         1999 - 2000

Marketing Project Manager
· Planned and coordinated tradeshow activities for CeBIT, CES, and RetailVision
· Formed and managed a product evaluation process
· Designed all product promotions which entailed ad design and distribution

· Conducted all magazine advertising activities
Kinetic Computer Corporation, Boston, MA





          1999 - 1999

Northeastern University Marketing Consultant

· Developed new product marketing plan for a local start-up, high-tech company

· Identified early adopters on new technology and consulted the client on marketing strategy

Digital Equipment Corporation (Compaq Computer Corporation), Shrewsbury, MA
         1998 - 1999
Market Research Analyst

· Developed and managed a competitive product analysis process for the worldwide field sales organization

· Managed a new product promotion which entailed designing an ad, coordinating an insert in a magazine, creating a mailing campaign, and developing a follow through process

· Conducted a detailed product analysis including history, current status, and future market projections 

· Directed the design of a competitive analysis web page for the Intranet

· Conducted market research and analysis on various areas within the telecommunications industry

Smart & Final Inc. Los Angeles, CA







       1994 - 1997
Assistant Manager
· Supervised, motivated, and directed 36 associates

· Managed store inventory of $1.2 million with annual sales of $12.5 million

· Exceeded sales goals by 5% through efficient planning, merchandising, buying, and customer service

· Responsible for scheduling, mentoring, and developing team building activities

· Reconciled and forecasted annual/daily sales 

· Promoted directly to assistant manager, leaping over a third manager position

· Planned and organized open house events 

Education:

Northeastern University, Boston, MA 

Masters of Business Administration, September 1999

Cooperative Education MBA Program, Beta Gamma Sigma honoree  
California State University, Northridge, CA

Bachelors of Arts in Political Science, International Affairs Focus, May 1995.
Computer:  Microsoft Word, Excel, PowerPoint specialist, Adobe PhotoShop , and Internet applications

Foreign languages: Fluent in Hebrew, basic knowledge of Spanish

